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Janet Kim is Director of Global Communications and Corporate Marketing for the Diabetes Group at 
Medtronic. In this role, Janet leads integrated internal and external communications for the largest 
business unit and region within the Diabetes Group – the Intensive Insulin Management (IIM) business 
which focuses on developing innovations in insulin delivery and continuous glucose monitoring for type 
1 and type 2 diabetes, and the Americas Region. Janet sits on the Communications, IIM, Americas and 
Diabetes Group Global Leadership Teams.  
 
Janet joined the Diabetes Group from Johnson & Johnson, where she most recently served as Senior 
Manager of Global Franchise Communications for the Cardiovascular and Specialty Solutions (CSS) 
Group. Prior to J&J, Janet managed global strategic communications at Edwards Lifesciences, where 
she was responsible for managing external communications for three business units including 
transcatheter heart valve therapy, surgical heart valve therapy and cardiac surgery systems. In this 
role, she led communications activities around the launch of the first transcatheter heart valve in the 
U.S. Janet began her communications career at Porter Novelli, a leading multinational public relations 
firm where she serviced clients across the healthcare spectrum. 
 
Janet earned a B.A. in English from the University of California, Los Angeles and an M.A. in 
Communication Management from the University of Southern California. She is fluent in Korean and 
English. Janet, her husband Steve and their two kids Maddie, 4, and Preston, 1, live in La Canada, CA.  

 

  


