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Donna Grande, MGA, currently serves as ANA’s Vice President of Products and Services leading a team 
of 25 professionals to expand the ANA Leadership Institute and to provide executive leadership for an 
expanding portfolio of business. Donna has over 25 years of seasoned leadership developing innovative 
programs and integrative strategies, including leading high-impact campaigns for the Centers for Disease 
Control and Prevention (CDC) and the National Institutes of Health (NIH) among others. Donna has a 
B.S. in Journalism from the Scripps School of Journalism at Ohio University and a Master’s degree in 
Marketing and General Administration from the University of Maryland.  

 


